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SOCIAL MEDIA IN THE 
MIDST OF THE PANDEMIC DAY 15

All around the world, news consuming has increased exponentially. Great means of
communication, especially television, and also social media have experienced an

explosion in informative content production about Covid-19.

UNITES US

The confinement at homes has brought as some of its results a higher demand of audiovisual contents, 
movies, sitcoms, blogs, and other types of formats. Especially, in massive media such as television and 
social media, the demand of contents has been significantly higher to the prior days to the first cases of 
Covid-19.

An analysis of all different content genres with the highest demand has demonstrated that information 
about Covid-19 is the main topic in all search engines. The uncertainty of all people towards the facts 
related to the pandemic has brought an intensive search for information as a result which among other 
things would allow a balance in the measures to prevent possible infections. 

For traditional means of communication like television, radio, and written press, the highest demand of 
information has not meant a significant profitability of the business because many of the advertising 
campaigns have postponed their filming plans, so companies are being cautious in their investments. In 
other words, the profitability of investments in advertising is not correlative to the possibilities of people’s 
consume, so there is a cautious attitude that has become the principle that many companies have 
adopted. 

This implies greater pressure over the means of communication to keep or fire their staff. Although many 
of the functions were transferred to be done from the professionals’ homes, there is a group of tasks that 
are being in a high and low dispensable measures. This is the case of lighting technicians, wardrobe 
experts, set designers, and some other tasks developed by people who necessarily require to be at the 
filming set, and need it to be fully working, and also require to have access to transportation to have the 
chance of doing their job. 

The main means of transportation are facing a scenario that is similar, but with some special features. In 
any of them, the amount of guests has increased significantly during the last weeks. However, the value 
of all actions tends to a reduction as traditional means of communications do, income from advertising 
have been limited. 

In the midst of the challenge that media companies are facing to keep their economic income, media’s 
reliability has become more intense as a source of information that can needs to be truthful.  Maralina 
Alfonso, expert in means of communication and CEO at Transmundial Radio (RTE)1, states that “digital 
platforms make information to go through a dynamic, and continuous process moving along time starting with 
the interactions, opinions, and comments that are added. However, all this causes information to be vulnerable 
to misinterpretation and the adding of wrong words or phrases over it giving as a result comments and opinions 
from third parties who are way too far from the original source.”
 
As long as fake news goes, Maralina claims this has been present from the beginnings of human kind, but 
at this hard time we are going through due to Covid-19 it is generating an oversaturation of information, 
and the velocity fake news is being transmitted or posted without considering the necessary time for its 
validation can cause many means of communication in risk of becoming fake and bad news carriers which 
unleash feelings of anguish, and anxiety in people. 

Synced to the last statement, the World Health Organization (WHO) warns us about “disinfo emic” which 
is becoming a similar pandemic as Covid-19. This illness affects people as a result of their exposure to a 
huge bunch of news that is partially or completely false, and also takes them to a wrong perception of 
reality. 

About that, there is some information shared by the United Nations Organization for Education, Science and 
Culture (UNESCO) about what is convenient to look at in order to get reliable sources of information:

“During an analysis of automatic learning (machine learning) from 112 million public posts made in 64 
languages in different social media networks, all of them related to the Covid-19 pandemic, researchers of 
Bruno Kessler Foundation detected tat 40% of the messages would come from not very reliable sources”. 
Another study, elaborated by the Observatory Foundation on Info emic Covid-19 which used automatic 
learning techniques, and found out that almost 42% from more than 178 million of tweets related to 
Covid-19were produced by bots. 40% of them was also qualified as not reliable. 
The Coronavirus Facts Alliance has discovered and discredited more than 3500 fake news spread in more 
than 70 countries, and in more than 40 languages.2

If the economic crisis is a difficulty for all means of communication, the crisis caused by disinformation is 
not smaller. In this sense, agencies’, and media´s reliability is becoming a positive spread to retain 
advertising campaigns, and contribute to people´s health condition. 

Finally, to RTE’s executive director, even though the fake news phenomenon is not a responsibility of a 
specific means of communication or any particular person, all professionals in communication, as opinion 
leaders, have to face the challenge of keeping a compromise to follow the norms, and professional ethic 
at the time of generating information.  Over the temptation, many communicators might be facing to get 
leading-edge news, it is necessary to remind that truth is the way to a healthier condition for all of us.  
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1    https://www.twr.org/radiotransmundial
2   https://en.unesco.org/sites/default/files/unesco_covid_brief_es.pdf
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