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IT IS NOT ABOUT ME, 

THE DAY BY DAY SURVIVAL WITH 
THE HOPE OF A BETTER TOMORROW. DAY 13

The provision of services is one of the highest productivity forces in the economy of Latin America 
and the Caribbean. According to data provided by the Economic Commission for Latin America 

and the Caribbean (ECLAC), it is estimated that around 70% of the GDP in countries of the region 
that are part of the sector, and a little bit more of 60% of jobs.

IT IS ABOUT REACHING YOU

The pandemic related to Covid-19 has a significant impact on the access to basic electricity services, transport, 
safe water, and sanitation for homes from Latin America, and the Caribbean (LAC), particularly for the most 
vulnerable sectors. Many decades ago, it has been understood that the future for the economies of this 
region is largely depending on its capacity to distribute resources from low productivity activities to 
higher productivity ones.1  

It is relevant to clarify that the services sector is very diverse with very high technological variants such 
as telecommunications, and others with very low productivity. Some of the services that could make it to 
expand beyond the frontiers are the ones focused on financial services, scientific research, 
telecommunications, IT services or call centers. 

Within this sector, there are services that have seen social distance as an opportunity to grow. This is the 
case of telecommunication whose service offering has increased significantly as well as delivery 
companies, and some professional services that could change from traditional workstyle to telework. 

To know more details about the Telecommunications sector, Honduran engineer Erick Seaman, Chief 
technical Officer of Tigo One Network, shares his points of view. In his analysis, he manifests that “in the 
area of telecommunications, we are going through a new operational reality. In general, the sector has got new 
strategies successfully such as telework to support operations, and keep closer contact with different 
stakeholders”.2

Besides, due to the nature of the business’ infrastructure, an important percentage of workers are taking 
risks to support the service, working on the streets operating and supporting voice and data networks. 
Although they have all security measures given by health sector authorities, they are not exempt of being 
infected by Covid-19.

Social distancing at homes, and the adaptation of many of the activities to do in the distance have created 
a flood of new subscribers in the different services of digital communication. According to this, the 
demand of internet traffic has increased to 60% in some countries of Central America which has implied 
actions to expand the infrastructure to adjust to people’s needs. 

Although the examples cited until now by Engineer Seaman have focused on Telecommunications, a new 
commercial reality for the rest of the service companies has come, and the next critical step is to reach 
stability for the industry after the crisis. For that, companies will have to be reinvented in every stage of 
the business rationalizing equity investments with the purpose of supporting the customers base. 

We may think this new commercial reality is limited to big companies, but we have the example of small 
service companies that, still in the midst of the crisis, have had a new vision to adapt. This is the example 
of some delivery companies that during the last weeks have reached a significant increase due to people’s 
demands. 

The new reality we are facing due to the lockdown has manifested once more the added value that 
implies for every single service which is reaching every customer with unique proposals. Innovation in all 
methods of customer service is one of the challenges that any service activity is facing.

All of us who leader these processes of entrepreneurial change or in different types of organizations we 
can start reflecting that it is not about us, but it is about satisfying the needs of those we are working for. 
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1   https://nuso.org/articulo/que-pasa-con-el-sector-servicios-en-america-latina/
2   “Stakeholder es una palabra del inglés que, en el ámbito empresarial, significa 'interesado' o 'parte interesada', y que se refiere a todas aquellas personas u organizaciones afectadas por las actividades y las 
decisiones de una empresa”
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